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Main Law School 

The primary logo should be used in most 
situations, however, the secondary logo is 
acceptable, and may be preferable, depending 
upon the particular application.

PRIMARY LOGO - VERTICAL

SECONDARY LOGO - HORIZONTAL FORMAL

SECONDARY LOGO - HORIZONTAL SEMIFORMAL

Use in all cases where space permits.

Use when the primary logo has been established and/or 
cannot be placed at or above a legible size.

Use when the primary logo cannot be placed at or above a 
legible size.

ACADEMIC N LOGO - STACKED

The Academic N logo is only for use when the primary logo 
has been established. On some promotional materials, 
this logo can be used in instances when the full logo does 
not fit (e.g., a small pin or sticker). 

Contact the Marketing and Communications team for 
permission.
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Degree Programs, 
Departments, Centers, 
and Journals

A formal logomark can be created by the 
Marketing and Communications team for each 
of these entities. In no circumstance should new 
logos be created outside of the Marketing and 
Communications team.

Each logomark is built using the identity system 
within the Law School. The logomark includes 
full names, avoiding acronyms at all times. 

PRIMARY EXAMPLES

SECONDARY EXAMPLES

LOGO GU I DE LI N ES
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Bluhm Legal Clinic

Centers within the Bluhm Legal Clinic have two 
options for displaying their center name along 
with the required Northwestern Pritzker Law 
and Bluhm Legal Clinic branding on websites, 
printed materials, and promotional items.

1.	 A Clinic center may use the primary  
Bluhm Legal Clinic logo (top right) in 
conjunction with the name of the center  
in plain text separated by a distance. 

2.	 A center may use a logo which includes  
both the Bluhm Legal Clinic designation  
and the name of the specific center in 
one logo (see below). Please contact the 
Marketing and Communications team to 
request your logo.

In the rare instance that a center has a custom logo, this 
may be used as long as it appears in conjunction with the 
official Bluhm Legal Clinic logo. All custom logos must be 
approved by Marketing.

Center for International Human Rights

BLUHM LEGAL CLINIC PRIMARY LOGO

BLUHM LEGAL CLINIC SECONDARY LOGO
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Bluhm Legal Clinic

OPTION 2 - PRIMARY LOGO

OPTION 1 - BLC PRIMARY LOGO + NAME

OPTION 2 - SECONDARY LOGO

Center for International Human Rights

Center for International
Human Rights
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Student Organizations

Student organizations must use the primary 
Student Organization logo on websites, 
printed materials, and promotional items. The 
organization name should be included in plain 
text, set apart from the logo.

A combined logo which includes both the 
Student Organization designation and the 
name of the specific organization can be 
created. Please contact the Marketing and 
Communications team to request your logo.

Alternatively, students can create their own 
logo (cannot incorporate the Northwestern 
Pritzker School of Law logo) that may be 
used in conjunction with the primary Student 
Organization logo. All created logos must be 
approved by Marketing and Communications.

STUDENT ORGANIZATION PRIMARY LOGO

STUDENT ORGANIZATION COMBINED  
PRIMARY LOGO

STUDENT ORGANIZATION COMBINED  
SECONDARY LOGO

STUDENT ORGANIZATION SECONDARY LOGO
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Logo Colors

Our logo can appear in four color applications:
Northwestern Purple and gray, 
Northwestern Purple, black, and white.

BLACK

Black is reserved for when color is not an 
option (newspaper ads, for example).

WHITE

Use white when the logo appears on a dark 
background or over an image.
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PRIMARY: NORTHWESTERN PURPLE AND GRAY

NORTHWESTERN PURPLE

BLACK

WHITE
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NORTHWESTERN
PRITZKER SCHOOL OF LAW

DON’T create an unofficial or 
unapproved secondary logo. 

DON’T stretch, condense, or change the 
ratio of the logo in any way. 

DON’T change the scale of elements in 
the logo.

DON’T skew or warp the logo, or set it on 
an angle.

DON’T alter or replace the typography in 
the logo.

DON’T apply drop shadows or other 
visual effects to the logo.

DON’T add extra graphic elements to 
the logo. 

DON’T rearrange elements of the logo.

DON’T change the color of the logo 
beyond the approved logo colors. 
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Logo Usage

It is important that our visual identity remains 
consistent across all applications. Below are 
some common misuses of our logo. Avoid these 
mistakes by always using the provided logo 
without modificiation. 

Global Village 2016




