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Logos

The Northwestern Pritzker School of Law’s
logo system is in alignment with the master
Northwestern University system. It was
designed to be flexible and allow for deep
layers of information; for example, centers
and programs at the Law School have custom
identity marks within this system (see page 3
for additional information on these marks).
The primary logo should be used in most
situations, however, the secondary logo is
acceptable, and may be preferable, depending
upon the particular application.

For any questions regarding logo
implementation, please reach out to the
Marketing and Communications team.

PRIMARY LOGO - VERTICAL

Northwestern
PRITZKER SCHOOL OF LAW

Use in all cases where space permits.

SECONDARY LOGO - HORIZONTAL FORMAL
Northwestern | PRITZKER SCHOOL OF LAW

Use when the primary logo cannot be placed at or above a
legible size.

SECONDARY LOGO - HORIZONTAL SEMIFORMAL
Northwestern | PRITZKER LAW

Use when the primary logo has been established and/or
cannot be placed at or above a legible size.

The Academic N logo is only for use when the primary logo
has been established. On some promotional materials,
this logo can be used in instances when the full logo does
not fit (e.g., a small pin or sticker).

Contact the Marketing and Communications team for
permission.

ACADEMIC N LOGO - STACKED

PRITZKER LAW PRITZKER LAW
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Degree Programs,
Clinic, Departments,

Centers, and Journals

PRIMARY EXAMPLES

o Northwestern
The identity system includes logomarks
for programs within the Law School. In no PRITZKER SCHOOL OF LAW
circumstance should new logos be created. ..
Bluhm Legal Clinic

We also encourage the use of full names,
avoiding acronyms at all times.

BLUHM LEGAL CLINIC-SPECIFIC GUIDELINES:

Northwestern

Centers within the Bluhm Legal Clinic have two

options for displaying their center name along PRITZKER SCHOOL OF LAW
with the required Northwestern Pritzker Law . .
and Bluhm Legal Clinic branding on websites, Master Of SC|ence N LaW

printed materials, and promotional items.

1. AClinic center may use the primary
Bluhm Legal Clinic logo (top right) in

conjunction with the name of the center SECONDARY EXAMPLES
in plain text separated by a distance.
2. Acenter may use a logo which includes Northwestern ‘ PRITZKER LAW

both the Bluhm Legal Clinic designation
and the name of the specific center in
one logo (see below). Please contact the

Bluhm Legal Clinic

Northwestern | PRITZKER LAW

Master of Science in Law
CLINIC CENTER EXAMPLE - VERTICAL

Northwestern

PRITZKER SCHOOL OF LAW
BLUHM LEGAL CLINIC

Center for International
Human Rights

CLINIC CENTER EXAMPLE - HORIZONTAL

Northwestern | PRITZKER LAW

Center for International Human Rights
BLUHM LEGAL CLINIC
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Logo Colors

Our logo can appear in four color applications: PRIMARY: NORTHWESTERN PURPLE AND GRAY
Northwestern Purple and gray,
Northwestern Purple, black, and white. North‘NIeStern
BLACK

PRITZKER SCHOOL OF LAW

Black is reserved for when color is not an
option (newspaper ads, for example).

WHITE NORTHWESTERN PURPLE

Use white when the logo appears on a dark

background or over an image. Northwe Stern
PRITZKER SCHOOL OF LAW

BLACK

Northwestern
PRITZKER SCHOOL OF LAW

WHITE

Northwestern
PRITZKER SCHOOL OF LAW

Northwestern
PRITZKER SCHOOL OF LAW
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Logo Usage

It is important that our visual identity remains
consistent across all applications. Below are
some common misuses of our logo. Avoid these
mistakes by always using the provided logo

without modificiation.

)

Northwestern
PRITZKER SCHOOL OF LAW

DON’T stretch, condense, or change the
ratio of the logo in any way.

)

Northwestern
PRITZKER SCHOOL OF LAW

DON’T change the scale of elements in
the logo.

)

Northwestern
PRITZKER SCHOOL OF LAW

DON’T skew or warp the logo, or set it on
an angle.

)

NORTHWESTERN

PRITZKER SCHOOL OF LAW

DON'T alter or replace the typography in
the logo.

o

Northwestern
PRITZKER SCHOOL OF LAW

DON’T apply drop shadows or other
visual effects to the logo.

o

Northwestern
PRITZKER SCHOOL OF LAW

DON'T add extra graphic elements to
the logo.

)

Northwestern

PRITZKER

SCHOOL OF LAW

DON’T rearrange elements of the logo.

)

DON'T change the color of the logo
beyond the approved logo colors.

o

Northwestern
PRITZKER SCHOOL OF LAW
Global Village 2016

DON’T create an unofficial or
unapproved secondary logo.
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Northwestern Purple

Our visual branding relies almost exclusively

on a proprietary Northwestern Purple (Purple
100) and its tints and shades. By using a range
of tones, we add flexibility without sacrificing
the recognition and equity of our heritage color.
The range of tones runs from Northwestern
Purple 160 (darkest) to Northwestern Purple 10
(lightest). Anything darker or lighter loses its
connection to Northwestern Purple.

Beyond our logo, Northwestern Purple has

the most brand equity of any of our visual
identity elements. The hue is unique among our
competitors and a significant identifier of our
University as a whole.

“The new Northwestern Purple is a custom ink color
and can no longer be referenced by a Pantone number.
Designers and vendors must refer to approved color

swatches (coated and uncoated paper, fabric, and plastic chips)

to ensure color accuracy. To obtain a swatch packet, please
contact Anne Egger at a-egger@northwestern.edu

Northwestern
PRITZKER SCHOOL OF LAW
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Primary Color Palette

The strength of our palette is its consistency.
Adhering to these color guidelines will result
in clean, comprehensive communications that
are instantly recognizable as Northwestern’s.

Although our color palette is based on
Northwestern Purple, the predominant

color in most layouts should be white. By
incorporating plenty of white space, we
ensure that our communications feel clean
and modern. This guideline also helps us to be
mindful of content length. Rather than viewing
white space as a blank area, see it as a pause.
Don’t rush to fill up a page — white space
helps to focus attention on what is there.

NOTE: Rich Black and its tints should be used in
place of process black in all instances except
body text. When setting text at sizes smaller
than 12 points, process black and its tints
should be used.

Northwestern Purple

CMYK Uncoated: 87, 90, 0, 12 | CMYK Coated : 85, 100, 0, 15

RGB: 78, 42,132
HEX: #4E2A84

Purple 90

CMYKU: 79, 88,0,0
CMYKC: 79, 86,0, 11
RGB: 91, 59, 14

Purple 60

CMYK U: 54,54,0,7
CMYKC: 47,50, 0, 6
RGB: 131, 110, 170

Purple 160

CMYK U: 84, 100, 30, 60
CMYKC: 88, 100, 30, 62
RGB: 29, 2, 53

Purple 130

CMYK U: 87,90, 15, 39
CMYKC: 85, 100, 15, 38
RGB: 56, 23, 90

Rich Black
CMYK: 50, 50, 50, 100
RGB: 0, 0,0

Purple 80

CMYK U: 71,75,0,0
CMYKC: 68,72,0, 10
RGB: 104, 76, 150

Purple 50

CMYK U: 45, 47,0,0
CMYKC: 38, 40,0, 5
RGB: 147, 128, 182

Purple 150

CMYK U: 84, 100, 25, 50
CMYKC: 87, 100, 25, 54
RGB: 38, 8, 65

Purple 120

CMYK U: 87,90, 10, 30
CMYKC: 85, 100, 10, 30
RGB: 64, 31, 104

Purple 70

CMYK U: 61, 67, 0,0
CMYKC: 58, 62,0, 7
RGB: 118, 93, 160

Purple 10
CMYKU:10,8,0, 2
CMYKC:9,9,0,0
RGB: 228, 224, 238

Purple 140

CMYK U: 87,90, 20, 48
CMYKC: 86, 100, 20, 46
RGB: 48, 16, 78

Purple 110

CMYK U: 87,90, 5, 21
CMYKC: 85, 100, 5, 22
RGB: 72, 36, 118
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Secondary Color Palette

Although our color system is monochromatic,
in certain instances, another color may need
to be used. For those circumstances, we
have developed this set of secondary colors.

These colors should be used rarely and
sparingly. Under no circumstances should
any of them become the predominant color
for a center, program, or department.

The best uses for colors of the secondary
palette are for items that require
differentiation, for example, within charts
and graphs, or for updates or callout buttons
in digital applications.

BRIGHTS

PMS 360
CMYK: 68, 0, 100, 0

RGB: 88, 185, 71
HEX: #58B947

PMS 394

CMYK: 10, 0, 89, 0
RGB: 237, 233, 59
HEX: #EDE93B

DARKS

PMS 7725

CMYK: 87, 24, 83, 09
RGB: 0, 134, 86
HEX: #008656

PMS 611
CMYK: 18, 14, 100, O
RGB: 217, 200, 38
HEX: #D9C826

PMS 7548
CMYK:0, 23, 95,0
RGB: 255, 197, 32
HEX: #FFC520

PMS 314

CMYK: 86, 39, 23, 1
RGB: 0, 127, 164
HEX: #007FA4

PMS 7571

CMYK: 0, 48, 97, 21
RGB: 202, 124, 27
HEX: #CA7C1B

PMS 279

CMYK: 68, 34, 00, 00
RGB: 80, 145, 205
HEX: #5091CD

PMS 7625

CMYK: 01, 82, 80,0
RGB: 239, 85, 63
HEX: #EF553F

PMS 294
CMYK: 100, 85, 05, 36
RGB: 13, 45, 108

HEX: #0D2D6C

PMS:1595

CMYK: 2,77,100, 9
RGB: 216, 88, 32
HEX: #D85820
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Typography

Typography is a powerful brand tool that can
add visual meaning to what is communicated.
Our typography is flexible enough to meet a wide
range of situations and requirements.

BRAND FONTS

We share the same brand fonts as the University
because of their structure and relationship to
one another, as well as their legibility at a variety
of sizes.

The University has a limited number of licenses;
Global Marketing works with University
communications leaders to ensure that the
graphic design staff have access to these fonts.

Substitute fonts are also available (see next page).

WEB FONTS

Adriane Text is used for headlines and subheads on the web.

Adriane Text Regular + Italic
Adriane Text Bold + Italic

Aktiv Grotesk is used for body text on the web.

Aktiv Grotesk Light + /talic
Aktiv Grotesk Regular + [talic
Aktiv Grotesk Bold + Italic
Aktiv Grotesk XBold + Italic

PRINT FONTS

Campton works best for headlines and subheads, at
17 points or larger. It is not recommended for subheads
smaller than 17 points, body copy or captions.
Campton Extralight + [talic
Campton Light + [talic

Campton Book + [talic

Campton Medium + [talic
Campton SemiBold + Italic
Campton Bold + Italic

Campton ExtraBold + Italic
Campton Black + Italic

Perioddico Display is best suited for use at 17 points
or larger. It is a dynamic option for headlines.

Periodico Display Light + Italic
Periodico Display Regular + Italic
Periodico Display Medium + Italic
Periodico Display SemiBold + Italic
Periodico Display Bold + Italic

Periédico Text is meant to be used for longer chunks of
copy at smaller sizes. Its more balanced construction
allows for greater legibility, even at smaller sizes.

Periodico Text Light + Italic
Periddico Text Regular + Italic
Periddico Text Medium + Italic
Periodico Text SemiBold + Italic
Periodico Text Bold + Italic

Akkurat Pro is our typographic workhorse. We can use it
in a variety of ways: for headlines, body copy, captions
and displaying all sorts of data. It is a highly legible,
cleanly constructed face that is suitable at sizes from

5 points to 19 points.

Akkurat Pro Light + [talic
Akkurat Pro Regular + Italic
Akkurat Pro Bold + Italic
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Substitute Fonts

Some digital applications like Microsoft Word and
PowerPoint do not allow the integration of custom brand
fonts. In the case that a brand font cannot be used,
please use the following appropriate substitutes.

Arial is the acceptable substitute for Akkurat Pro.

BRAND FONT SUBSTITUTE FONT

Akkurat Pro Light + [talic Arial Regular + [talic
Akkurat Pro Regular + Italic

BRAND FONT SUBSTITUTE FONT

Akkurat Pro Bold + Italic Arial Bold + Italic

Georgia is the acceptable substitute for Periédico Display and Periédico Text.

BRAND FONT SUBSTITUTE FONT

Periodico Light + Italic Georgia Regular + Italic
Periddico Regular + Italic

BRAND FONT SUBSTITUTE FONT
Periodico Medium + Italic Georgia Bold + Italic

Periodico SemiBold + Italic
Peridédico Bold + Italic

10
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